INV OPPORTUNITY FORMATION THROUGH NETWORKING AND ROLE OF DECISION-MAKING LOGIC


Abstract
The origin of entrepreneurial opportunities is discussed by problematizing the current research, which is believed to suffer from a dualist ontological view that has prevented research from understanding opportunity formation that may include both opportunity discovery and creation. The research suggests that networking and effectuation theory may provide the bridge to overcome this gap. We contribute to earlier research by developing a conceptual model that has potential to explain opportunity formation through networking under different decision-making logics of the entrepreneur. We conclude by suggesting that future research could benefit from following an event-based research methodology with the unit of analysis being at the entrepreneur level.
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