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ABSTRACT

The aim of this study is to present a vision of academic production on cultural influences on entry mode choice by analyzing of papers published between 1988 and 2015. It starts with a review of core papers on international business field and the cultural influences on entry mode choice. We argue that there are two dimensions of approach of culture when associated to enter foreign markets. One is set in its bounds with investment risks and the other implies interference of trust along with culture in the process of expanding the firm’s operations. As methodology, we performed a search in the electronic databases ISI Web of Science and UMI-ProQuest, inserting the expressions “cultural aspects” and “entry mode choice”, which resulted in the sample of 216 articles. After reading all those articles, they were classified in its associations with culture and influence by other factors in the internationalization process. Concerning the findings, our analysis confirms that cultural distance was positively related to entry mode decision. There is also strong negative relationship between environmental uncertainty and cultural aspects as well, and this is often related to country risk or high level of institutional restrictions by the host country.
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