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INTRODUCTION
When analysing modes of navigating cross-cultural business communities most IB studies employ an etic approach that delineates how, for example, differently ethnically owned companies thrive and manoeuvre in complex cross-cultural business environments. This implies employing theoretical and empirical approaches that from a methodological point of view identify a local entrepreneur as either an objectified agent or as an anonymous ‘other’ assuming that the theoretical approach taken is founded in an ethnocentric theoretical tradition. This article goes beyond an etic approach and introduces an emic approach in which it is the entrepreneurs themselves, who provide the main bulk of data on why and how they position themselves in a cross-cultural business environment the way they do. The main objective of this study is thus to show how local entrepreneurs develop business strategies so as to navigate and grow their companies in complex cross-cultural business environments.
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