Track #14:  TEACHING INTERNATIONAL BUSINESS
Format: Panel Presentation / Round Table Discussion

EIBA 2015 PANEL SESSION PROPOSAL

ONLINE TEACHING TRENDS AND INNOVATION FOR INTERNATIONAL BUSINESS EDUCATION
Organizer / Chair
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(Opening and Closing Remarks and Panel Moderation)
Bio: Ronaldo Parente is the Ph.D. Coordinator and associate professor in the College of Business Administration at Florida International University. He received his Ph.D. from Temple University (2003) in strategy and international business. His research interests include global strategy, outsourcing, modularization, global supply chains, innovation and knowledge management. Dr. Parente’s research has been accepted at journals such as Journal of International Business Studies, Journal of Management Studies, Journal of International Management, Journal of the Academy of Marketing Science, IEEE-Transaction in Communication, Revista de Admisnitracao de Empresas (RAE), among others. On the professional side, Dr. Parente has over 13 years of working experience prior to academia, where he has worked and consulted for several private and public institutions in Brazil, United States, and Bulgaria
Panelists
David Wernick, Florida International University

Bio: David Wernick is Senior Lecturer and R. Kirk Landon Teaching and Student Engagement Fellow in the College of Business Administration at Florida International University, where he teaches online and face-to-face courses on international business and strategic management. His research focuses on global business and public policy and corporate sustainability. He has published research articles in The Thunderbird International Business Review. Dr. Wernick has developed graduate-level distance learning courses for the Inter-American Defense College in Washington, D.C. Dr. Wernick received his B.A. in Political Science from Tulane University, a M.A. in International Studies, and PhD in Business Administration from Florida International University.
Henrique Heidtmann Neto, Fundacao Getulio Vargas
Bio: P.hd in Public Administration in Getulio Vargas Foundation (FGV) (2008) and he was Vice-Chancellor of the Amazon University  (2009-2010). Currently he is professor, researcher and head of undergraduate program in FGV-EBAPE in Rio de Janeiro, which is one of the best programs in Brazil according to Ministry of Education.

Mauricio Geleilate
Bio: José Mauricio G. Geleilate is a PhD. student in the international business department at Florida International University. Mauricio Geleilate has research interest in emerging economies globalization process, baking internationalization and innovation process. He has a bachelor degree in business at the Federal University of Ceara, a MBA in finance at Fundação Getúlio Vargas and a MBA in strategy at Universidade de Fortaleza.
Bruno Barreto de Góes

Bruno Barreto de Góes is a Ph.D. candidate, University fellow and instructor at the strategic management and IB dept at the Fox School of Business, Temple University. Currently, he is also a visiting scholar at the management and IB dept at Florida International University. His research interests include sustainability and innovation strategies in global supply networks. He has published in the Journal of Business Research, and in the proceedings of national and international conferences. He holds a M.Sc. in business administration with concentrations in marketing and IB from the COPPEAD Graduate School of Business/UFRJ and a B.A. in Philosophy from Saint John’s University, MN. He is also a founding member and the current vice-president of the Brazil-Pennsylvania Chamber of Commerce. His previous professional experience includes, working as director for international business development of a merchant bank in Philadelphia, as program director and lecturer for certificate programs at COPPEAD, as a marketing and strategy consultant to large corporations and government agencies in Brazil, and as assistant for international affairs and editor at the Brazilian Academy of Sciences.
Jay Lipe 
Bio: Jay Lipe is a Sr. Lecturer in Marketing at the Carlson School of Management, University of Minnesota. He received his MBA in Marketing from the Kellogg Graduate School of Management at Northwestern University (1987) and has taught multiple online courses. He teaches a variety of marketing courses including International Marketing, Marketing Principles, Marketing Channels, Marketing Strategy, Buyer Behavior, and Brand Management. In addition he leads study abroad classes including Made in Italy Brand Management to Italy, a Global Business Practicum to Hong Kong/South China, and a Global Discovery class to North China. As a former Brand Manager and Marketing Director, turned teacher, he focuses on bringing an interactive, learning environment to all of his classes. As a marketing consultant, he has worked with clients like General Mills, Toro and Land O Lakes, and has authored two books on marketing; The Marketing Toolkit for Growing Businesses and Stand Out from the Crowd.
Abstract / Content
Currently, educational institutions are in constant pressure to reduce their costs while increasing quality and output for students. As a result, many institutions have adopted online learning as a mechanism to meet that requirement. In the United States and in Brazil, online learning alternatives are proliferating rapidly. This situation is also true for Business Schools. As a result, it is important for scholars in business administration and international business to be aware of new technologies and trends in online education.

This session is intended to provide some insights about online teaching and technologies from the perspective of the US and from Latin America. We hope to have some insights on the technologies Florida International University has adopted in order to cope with the increasingly number of students adopting online learning as a new format for their instruction. Also, we will present specific experiences and recommendations from faculty members in reference to the employment of technologies for delivering online education from different perspectives.  Finally the panel will draw some comparison on the experience of Fundacao Getulio Vargas in Brazil and their experience with online teaching.
Panel Format

The format will be paper presentations and round table. The session will start with a brief introduction of the topic and the presenters (5 minutes), then formal short presentations on specific issues on online teaching (5-10 minutes each), followed by open discussion and Q&A where attendees will have the opportunity to participate in the discussions in a round table format.

Synopses of Presentations

Presenter 1: David Wernick
Innovations and Best Practices in Online Teaching 

This presentation will discuss teaching innovations and best practices learned during my ten years teaching online classes at FIU on international business and management topics -- from course structure to readings, group projects, assignments and assessments. I will examine what works best and what doesn't in online courses and how to effectively use real-time, synchronous pedagogical tools such as Adobe Connect, as well as asynchronous tools such as discussion boards. I will also examine how to craft innovative learning exercises that can enhance and personalize the online experience. Finally, I will discuss how I have used feedback from my students to make my classes more interesting and engaging.
Presenters 2: Mauricio Geleilate and Bruno Barreto de Góes
Online education: Trends in Online Education: Successful Cases at FIU and Temple Universities
The panel presentation will provide an overall view of the current developments and trends in online education, which has evolved from basic corporate computer-based training programs to be embraced by colleges and universities with students taking courses via the Internet and utilizing a variety of audio and video technologies to enhance their electronic communication with instructors and learning experience. Today more and more private and public colleges and universities are offering online courses with the number of people taking advantage of online education not only increasing by about 13 percent each year, but also going mobile (i.e., Ipad, Iphone, etc.) and interactive with Web 2.0, which allows users to interact and collaborate with each other. I will discuss the importance of accreditation, use of appropriate technology,and the advantages and disadvantages of online education in the context of the FIU experience with their online program that was introduced in 1998. Currently FIU Online has over 11,200 students, planning to reach 20% of total credit hours online (from current 13.6%) by 2015.

Presenters 3: Henrique Heidtmann Neto 
Online education: Trends in Latin America Online Education

This panel presentation will provide an overall view of the current developments and trends in online education in the context of Brazil and Latin America. The presenters will focus on the experience of Fundacao Getulio Vargas Online (Undergraduate Program) education program and its current success and future plans for expansion. The constraints imposed by accreditation bodies in Brazil and Latin America will be discussed and future direction will be proposed.  

Presenter 4: Jay Lipe
Bringing the Interactive Classroom Online: How to design an online class around active learning principles
This panel presentation will discuss tips and techniques on how to best create an interactive classroom in an online setting. I will cover how to properly design a Hybrid class (half of the classes offered online and the other half offered in the classroom), so that students maximize their learning in multiple learning environments. I will also discuss the use of Ethical Dilemmas in my online classes which are designed to stretch a student’s critical thinking skills (and tolerance) around contemporary ethical issues. Finally, I will cover the use of Peer-to-Peer Online Learning Forums, which I use in my stateside classes before departing with the class over to Italy to study luxury branding concepts.  In these forums, students learn about both marketing and cultural issues before we depart for Rome & Florence to see the principles in real life. 
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