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In this panel we discuss the challenges and benefits of analyzing emerging markets as a laboratory for extending theories and models of the multinational firm, and the challenges associated with doing research and publishing on these firms. Emerging market multinationals (EMNCs) have become an important phenomenon in the 21st century. Although there have been EMNCs for over a century, it was not until the 2000s that significant flows of outward foreign direct investment (OFDI) originated from emerging markets. By 2013, the share of OFDI flows from emerging countries reached over one quarter of the world total, and the share of OFDI stocks reached over one tenth; these are significant numbers in comparison with the numbers from as recent as 2000, when both were about five percent (UNCTAD, 2014). 

Emerging market multinational companies (EMNCs) as a topic of inquiry is receiving increasing attention in the literature. Initial analyses of the topic in the 1970s and 1980s identified these firms as being state-owned or state-supported, operating in natural resources and using relatively simpler technologies than advanced economy multinational companies (AMNCs) (for example, Ghymn, 1980; Heenan and Keegan, 1979; Kumar and McLeod, 1981; Lall, 1983; Lecraw, 1977; Vernon-Wortzel and Wortzel, 1988; Wells, 1983). In the 2000s these perceptions have changed, partly because emerging economies changed after the pro-market reforms of the 1990s and partly because the set of EMNCs have changed. Although there are still state-owned natural resource EMNCs operating globally, there are also private EMNCs operating in high tech industries and achieving increasing levels of technological sophistication (for example, see the articles in the special issues edited by Aulakh, 2007; Cuervo-Cazurra, 2012; Gammeltoft, Barnard, and Madhok, 2010; and Luo and Tung, 2007; the chapters in the books edited by Cuervo-Cazurra and Ramamurti, 2014; Sauvant, 2008; Sauvant, Maschek, and McAllister, 2010; Ramamurti and Singh, 2009; and Williamson et al., 2013). 

This surge in interest and research is hampered by the challenges of doing research on emerging markets, characterized by institutional voids that affect not only the behavior of these firms, but also the ability of researchers to conduct research on emerging markets. The quality of data and the existence of datasets that researchers take for granted is not available in emerging markets, while there are limited incentives and support for local researchers to conduct their studies (Carneiro et al., 2015). 

Hence, in this panel we focus on the particular challenges of doing research and publishing on emerging markets firms from Latin America. Two reasons explain this focus on the region. One is that the EIBA annual conferences is celebrated in Rio de Janeiro and this occasion can help researchers based in Europe better understand the nature of conducting research on the region they visit. Another is that there is very limited research in management journals analyzing firms in Latin American (Elahee & Vaidya, 2001; Perez-Batres, Pisani, & Doh, 2010). This seems to be part of a general trend in management studies, which have traditionally focused on the analysis of advanced economy firms, while the growing analysis of emerging market multinationals (EMNCs) has commonly analyzed firms from Asia (for example see the papers in the special issues edited by Aulakh, 2007; Gammetoft, Barnard, & Madhok, 2010; Cuervo-Cazurra, 2012; or Luo & Tung, 2007).


Organization of the panel

The proposed panel will focus on doing research on emerging market firms by researchers with a deep knowledge of the topic and who actually live in emerging markets. Thus, the organizer Alvaro Cuervo-Cazurra of Northeastern University will introduce and moderate the discussion of experiences of researchers in Latin America, facilitating the conversation with the audience and summarizing some of the key lessons drawn from the discussion. Other than him, the other researchers actually work in Latin America and they have been selected to represent different countries in the region. 

Thus, in alphabetical order, Armando Borda of ESAN in Peru will provide an overview of his experience doing research on Peruvian firms. Maria Tereza Fleury of Fundacao Getulio Vargas in Brazil and Afonso Fleury of University of Sao Paulo in Brazil will discuss their experiences doing research on Brazilian multinationals.  Alejandra Gonzalez-Perez of EAFIT University in Colombia, will discuss her though on her research on sustainability in Colombian firms and Colombian multinationals.  Miguel Angel Montoya of Monterrey Tec in Guadalajara, Mexico, will share his experience on doing research on base of the pyramid innovation in Mexican firms and Mexican multinationals. 
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