Table II: Multiple regression - results

Dependent variable: value creation in international e-commerce

	
	Model 1
	Model 2
	Model 3
	Model 4
	Model 5
	Hypothesis
	Supported?

	
	S.Beta
	Sig.
	S.Beta
	Sig.
	S.Beta
	Sig.
	S.Beta
	Sig.
	S.Beta
	Sig.
	
	

	Constant
	
	0.00
	
	0.00
	
	0.00
	
	0.00
	0.03
	0.59
	
	

	High-tech
	0.13
	0.02
	0.10
	0.10
	0.06
	0.30
	0.04
	0.55
	0.02
	0.70
	
	

	Machinery
	0.10
	0.11
	0.07
	0.22
	0.07
	0.25
	0.06
	0.32
	-0.06
	0.28
	
	

	Chemical a
	0.00
	1.00
	-0.01
	0.82
	-0.03
	0.53
	-0.05
	0.40
	-0.32
	0.00
	
	

	Investment
	0.31
	0.00
	0.29
	0.00
	0.29
	0.00
	0.29
	0.00
	-
	-
	
	

	Size
	0.30
	0.00
	0.29
	0.00
	0.23
	0.00
	0.23
	0.00
	-0.15
	0.00
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	

	International experience
	
	
	-0.12
	0.01
	-0.10
	0.03
	-0.11
	0.02
	-0.15
	0.00
	H1
	Yes

	Export intensity
	
	
	0.12
	0.02
	0.10
	0.05
	0.10
	0.05
	0.09
	0.06
	H2
	Yes

	International diversity
	
	
	0.04
	0.47
	0.02
	0.66
	0.03
	0.58
	0.06
	0.24
	H3
	No

	
	
	
	
	
	
	
	
	
	
	
	
	

	Complementary IT resources 
	
	
	
	
	0.05
	0.30
	0.04
	0.42
	0.16
	0.01
	H4
	Yes

	Knowledge integration
	
	
	
	
	0.22
	0.00
	0.21
	0.00
	-
	-
	H5
	Yes

	
	
	
	
	
	
	
	
	
	
	
	
	

	Time based learning

	
	
	
	
	
	
	0.10
	0.01
	0.13
	0.00
	H6
	Yes

	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	

	R-square
	.020
	
	0.23
	
	0.28
	
	0.29
	
	0.19
	
	
	

	Adjusted-R square
	0.20
	
	0.22
	
	0.26
	
	0.27
	
	0.18
	
	
	

	F-statistics
	23.14
	0.00
	16.39
	0.00
	16.91
	0.00
	16.10
	0.00
	11.51
	0.00
	
	

	F-statistic change 
	14.66
	0.00
	5.15
	0.00
	14.59
	0.00
	9.18
	0.00
	-
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	


b control group is represented by other manufacturing firm 

